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An Analytical Economic Study for the Most Important of  

Exports of Egyptian Food Industries  

 
SUMMARY 

 
 Developing and promoting Egyptian exports is one substantial objective of the 

Egyptian Government throughout the years.  The significance of this target has been 

highlighted in the past decade with the numerous simultaneous and interrelated 

international, regional, and domestic economic changes.  The reason for the uprising 

importance of this issue is that export returns could improve the chronic deficit in the 

Egyptian balance of trade.  This is particularly true when it comes to exporting agricultural 

products which Egypt enjoys competitive advantage, such as those non-conventional fruits 

and vegetables which Egypt successfully produces. 

 

 The study is confined to four main chapters.  The first handles the study 

introduction; the second deals with the literature review along with the theoretical and 

analytical framework; the third discusses the Egyptian foreign trade and the marketing 

channels of the different processed agricultural and food products; whereas the fourth grips 

the efficiency and determinants of the foreign demand for the Egyptian processed food 

products. 

 

 The study problem lies in the fact that Egyptian agricultural exports are 

concentrated in a few traditional products.  The result of which is low export returns, more 

deficit in the balance of trade, and no contribution to solving the food security issue.  It is 

believed that enticing new, promising, and out-of-the box ideas is the solution to obtaining 

exports which have comparative advantages.  Consequently, this may be leading to finding 

exports which Egypt enjoys competitive advantages in their production and exportation.   

 

 The main objective of the study is to catch the international and national marketing 

features and determinants of the most important processed food products which are 
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exported or have the potential of being exported.  The study further pays attention to the 

importance of utilizing agricultural wastes through recycling methods along with other 

known techniques.  Several quantitative econometric techniques are implemented to 

achieve the goals of the study.   

 

 The index of exports’ value of processed food commodities for the average period 

of 2009-2013 is used to pick the commodities of importance in this study.  It is shown that 

dried onions occupy first place with a ratio of 80.3% of dried-vegetables-exports’ value.  

Frozen artichoke, cooked and uncooked, comes in first place for the category of frozen-

vegetables-exports’ value with a share of 25.25%.  Vegetable juice comes in first place with 

a ratio of 40.14% of its corresponding category; with fruit juice occupies second place with 

a ratio of 23.56% of the category of juices’ exports value.  Mangoes come in third place 

with a relative importance of 17.40%.   

 

 The review of literature indicates to a shortage and lack of studies handling 

processed foods, in general, and the study’s three groups of processed and unprocessed 

food products; namely, dried onions, artichoke, and mangoes, in particular.  This literature 

review part along with the study’s theoretical and analytical framework are covered in 

chapter two. 

 

 Chapter three armors foreign trade and marketing channels for the processed food 

commodities in two parts.  The first is confined to the economic indicators of the Egyptian 

foreign trade (total, agricultural, and foodstuff).  The second part debatesthe economic 

indicators of the production and exportation of the most prominent processed food 

products.  This is in addition to arguing the marketing channels and standard specifications 

of these products.  Results indicate to annual growth rate of produced onions to be less than 

that of its exports, fresh and dried.  This may lead to conclude that the production of onions 

needs to be expanded, particularly that portion to be exported.  The amounts exported of 

frozen artichoke are found to be fluctuating during the study period; whereas the annual 

growth rate of mangoes recorded 9.1%.   
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 The fourth chapter grips the efficiency and determinants of foreign demand for the 

Egyptian processed foodstuffs.  This is displayed in three sections.  The first shows the 

geographic distribution of Egyptian processed foodstuffs for exportation.  Results indicate 

to great variations in the prices of dried onions, frozen artichoke, and mango juice to the 

importing countries.  The second section analyzes the exportation efficiency of Egypt for 

the fresh and processed foodstuffs using the data envelopment analysis (DEA).  The third 

section discusses the most protuberant economic determinants of Egyptian exports of 

processed foods.  Results show a positive correlation between the amount exported of dried 

onions and the corresponding cultivated area, and a negative correlation with its 

corresponding export price.  Positive correlation is found to exist between frozen-artichoke 

export amount and the production of the past year.  Positive correlation also exists between 

the frozen-artichoke amount and its exportation price. On the other hand, positive 

correlation is found between the two variables of mango-juice export amount and the 

cultivated area of mango; with negative correlation between the mango-juice amount and 

its export price.    
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